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Instead of browsing through different 
online sources, the data you need is 
only one click away – or maybe two.

Our comprehensive data helps you to 
make better business decisions.

Statista is always aiming to develop 
innovative products to make your 

research as efficient and 
convenient as possible. 

Diving into how the e-commerce 
market has been shaped by Covid-
19’s acceleration of current trends.

Our 100 data analysts and 200 
specialist editors guarantee reliable 
data adhering to scientific standards. 

With more than 1 million statistics, 
80,000 topics and 22,500 sources we 

offer a high variety of data from one 
hand. 



ECOMMERCE 2020: 
TRENDS AND 
OUTLOOK
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Your expert for today‘s webinar

Speaker Introduction
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Friedrich Schwandt
Founder and CEO of Statista

▪ Founded Statista in 2007

▪ Helping people to find relevant business data

▪ Prior positions: Deutsche Telekom, Boston Consulting Group, LSP

▪ Playing tennis



No Boundaries when it comes to Data

Statista in a Nutshell
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Instead of browsing through different 
online sources, the data you need is 
only one click away – or maybe two.

Our comprehensive data helps you to 
make better business decisions.

Statista is always aiming to develop 
innovative products to make your 

research as efficient and 
convenient as possible. 

Diving into how the eCommerce 
market has been shaped by Covid-
19’s acceleration of current trends.

Our 100 data analysts and 200 
specialist editors guarantee reliable 
data adhering to scientific standards. 

With more than 1 million statistics, 
80,000 topics and 22,500 sources we 

offer a high variety of data from one 
hand. 



Topics for today
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Submit your questions for
the Q&A happening at the
end of the webinar

You will receive an email 
with the answers



COVID-19 
IMPACT ON 
ECOMMERCE
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COVID-19 impact on eCommerce

One thing is certain: COVID-19 will give the growing
eCommerce market an additional strong push
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People will ask: 
How will society change after 
the COVID-19 crisis is over?

eCommerce will reach
new levels of relevance

and revenues



Global1 eCommerce revenue forecast in billion US$ 

COVID-19 impact on eCommerce

Global eCommerce revenues will see an additional growth
of 10% in 2020 due to COVID-19

1: Global refers to the 150 countries covered in the Statista Market Outlooks (representative of 98% of worldwide GDP)
Source: Statista Digital Market Outlook as of August 20208
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COVID-19 impact on eCommerce

For amazon.com, May 2020 seemed like Christmas

1: Difference in total visits to amazon.com from March to May in 2020 versus 2019
Source: SimilarWeb9
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COVID-19 global online traffic impact1 as of June 2020 in week ending June 14, 2020

COVID-19 impact on eCommerce

Online traffic has skyrocketed in most categories

1: Worldwide; week ending June 14 compared to reference (Jan 6 to Feb 16); 1,400 sites; 7 billion sessions
Source: ContentSquare10
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Online instead of offline purchases related to the COVID-19 pandemic

COVID-19 impact on eCommerce

Shopping behavior has shifted from offline to online 
purchases with similar patterns in different countries

1: Survey period March 23, 2020 - May 3, 2020; 2: e.g., hand sanitizer, toilet paper
"Have you deliberately purchased any of these products or services online instead of offline because of the COVID-19 / Corona pandemic?"; multi-pick; Base: n=19,259, all 
respondents 
Source: Statista Survey "COVID-19 Barometer 2020"; Survey period March 23, 2020 - May 10, 202011
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Global1 eCommerce revenue forecast 2020 in billion US$ 

COVID-19 impact on eCommerce

All eCommerce segments are expected to profit from 
COVID-19 worldwide

1: Global refers to the 150 countries covered in the Statista Market Outlooks (representative of 98% of worldwide GDP)
Note: COVID-19 impact on eCommerce revenue is constantly followed and will be updated regularly; thus, forecast subject to change as conditions are changing rapidly
Source: Statista Digital Market Outlook as of August 202012

▪ As consumers avoid in-store purchases, eCommerce sales are 
projected to increase by 10%.

▪ The biggest winner in eCommerce is Food & Personal Care:

– Online sales of groceries are surging.

– Hygiene products are in demand both online & offline.

▪ The segment Toys, Hobby & DIY has been the second-largest 
beneficiary from the lockdown.

▪ Electronics & Media is projected to profit least from the COVID-19 
pandemic
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175,000

150,000

Retailers hiring new employees during the COVID-19 crisis

COVID-19 impact on eCommerce

Many eCommerce players have benefited from new 
demands arising from COVID-19 (1/2)

Source: Company information13

Tescos‘s weekly slots for grocery home shopping

600.000

1.300.000

Pre COVID-19 Post COVID-19

> 100%

▪ Since March, Amazon has hired 175,000 additional people in its 
fulfillment and delivery network in response to increased customer 
demand and to assist existing employees.

▪ In April, the retail giant Walmart announced that it succeeded in 
hiring 150,000 additional workers more than six weeks ahead of 
schedule - on average, 5,000 people per day were hired using an 
expedited hiring process rolled out on March 19.

▪ Tesco, the UK’s largest online grocery store, more than doubled its 
weekly slots for grocery home shopping during the COVID-19 crisis to 
meet soaring consumer demand.

▪ Sales in its online channel increased by +48.5% (13 weeks ending May 
30, 2020) in the UK.

▪ In May alone, Tesco's online sales surged by more than 90%.

More details on top 
online stores 
available on 

ecommerceDB.com



Zooplus sales growth forecast 2020 compared to FY2019 in million €

COVID-19 impact on eCommerce

Many eCommerce players have benefited from new 
demands arising from COVID-19 (2/2)

Source: Company information14

Group revenue of Westwing in million €

Forecast as of 
March 2020

COVID-19 adjusted 
forecast May 7, 2020

COVID-19 adjusted 
forecast July 14, 2020

At least 180

~225
~240

25%

58

119111

178
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91%

50%

More details on top 
online stores 
available on 

ecommerceDB.com

▪ Zooplus has raised their 2020 financial guidance for the second time 
in a row as a result of COVID-19-driven sales 

▪ In total, Zooplus currently expects a plus of €240m in sales compared 
to FY 2019, resulting in total sales of around € 1.8 billion in 2020

▪ In May, Zooplus revised its 2020 sales growth forecast by €45 m and 
raised their expectations from May by another €15 m in July this year 

▪ Westwing experienced strong sales growth of >90% in Q2 figures as a 
result of the COVID-19 pandemic, 50% growth in the first six months

▪ In its Q1 and Q2 results, Westwing reported elevated growth across 
all customer cohorts and across all countries

▪ Westwing updated its guidance for FY 2020 in July 2020 and expects 
25 – 35% revenue growth compared to FY 2019

7% 2019 2020



MARKET 
DEVELOPMENT
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Global1 eCommerce revenue in billion US$ in 2019

Market development

Apparel and Consumer Electronics represent more than 
30% of the total eCommerce market in 2019

1: 150 countries covered by the Statista Digital Market Outlook (representative of 98% of worldwide GDP) 
Source: Statista Digital Market Outlook as of August 2020 16
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Global1 eCommerce revenue forecast in billion US$

Market development

Global eCommerce revenue is expected to grow to 
~US$3,300 billion by 2024

1: 150 countries covered by the Statista Digital Market Outlook (representative of 98% of worldwide GDP) 
2: CAGR: Compound Annual Growth Rate / average growth rate per year
Note: Revenue figures refer to Gross Merchandise Value (GMV)
Source: Statista Digital Market Outlook as of August 202017
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Total eCommerce revenue forecast in billion US$

Market development

China had the highest revenue in 2019 and will show 
strong growth by 2024

1: CAGR: Compound Annual Growth Rate/ average growth rate per year 2: ROW: rest of the world; only including countries covered by the Statista Digital Market Outlook 
(150 in total)
Note: Revenue figures refer to Gross Merchandise Value (GMV)
Source: Statista Digital Market Outlook as of August 202018
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eCommerce revenues of selected markets in billion US$ and CAGR1

Market development

By global comparison, developing Asian countries with the 
highest growth rates

1: CAGR: Compound Annual Growth Rate / average growth rate per year 2: Arithmetical mean of the selected countries shown in this graph
Source: Statista Digital Market Outlook as of August 202019

2

4

6

8

10

12

14

16

18

20

22

24

26

28

30 8525 90 865602015 86065 755 34510 70 80

Italy

Netherlands

Mexico

Poland

Turkey

Russia

Thailand

China

Hong Kong

C
A

G
R

 2
0

1
9

–2
0

2
4

 i
n

 %
1

Finland
United Kingdom

India

Chile

Argentina
Malaysia

Sweden

Ireland

Philippines

Pakistan

Canada

Romania

Lithuania

Czechia

Colombia

Brazil

Estonia

Australia
Switzerland

South Korea
Germany

eCommerce revenues in 2019 in billion US$

United States

Japan
France

Indonesia

Bulgaria

Ø2 12.6%

https://www.statista.com/outlook/digital-markets


Fashion
Electronics & 

Media
Toys, Hobby & 

DIY
Furniture & 
Appliances

Food & 
Personal Care

Marketplaces

Online retailers

Direct sellers

Representative eCommerce key players by type and segment1

Market development

The range of marketplaces, retailers, and direct sellers is
broad due to the high variety of product categories

1: Key player overview does not represent the entire market landscape
Source: Statista Digital Market Outlook 202020

https://www.statista.com/outlook/digital-markets


TRENDS IN 
ECOMMERCE
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Selected trends

Several trends are accelerating the rapid growth of 
eCommerce markets worldwide

22

▪ Constantly new shops open and enter the marketplace in almost all countries.

▪ At the same time, the top 5 eCommerce players in different countries represent approx. one third of total 
eCommerce revenues.

▪ The market concentration of the top online stores has been growing steadily in the biggest eCommerce 
markets in recent years.

▪ Online marketplaces are on the rise and will grow faster than the average eCommerce market

▪ Amazon, eBay, and Alibaba are established players in the market in which more and more companies adopt 
marketplaces as platforms to promote and sell their products. 

▪ But in addition to the giants, there are regional differences among marketplaces, niche players, and category 
experts.

▪ A significant share of internet services has moved to mobile-only platforms: mobile wallets make shopping on 
the go even easier and increase the amount and value of mobile orders.

▪ Merchants increasingly understand the importance of the mobile customer experience, introducing mobile-
optimized search options and reducing the number of clicks to purchase.

▪ This process includes optimizing web shops for mobile devices as well as developing mobile device 
applications to increase customer loyalty.

▪ An increasing number of customers own smart agents such as Siri and Alexa.

▪ Processing voice orders by such smart agents might be the next level of eCommerce.

▪ Assuming that smart agents learn from order histories and are even able to manage a limited budget some 
day, this development could result in a whole new way for merchants to interact with customers.

ONLINE
MARKETPLACES

VOICE COMMERCE

MOBILE COMMERCE

MARKET 
CONCENTRATION



2019 market concentration of top online stores by net sales in selected countries

Trends in eCommerce

Market concentration is high in mature eCommerce 
markets

Source: ecommerceDB as of August 2020, Statista Digital Market Outlook as of August 202023
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eCommerce net sales growth 2017–2019 by ranking segments

Trends in eCommerce

Net sales of the top eCommerce players have grown 
significantly more than the market average since 2017

24
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Share of global web sales on marketplace sites in 2019

Trends in eCommerce

Sales on online marketplaces accounted for 57% of global 
web sales in 2019

1: Gross Merchandising Volume  2: 150 countries covered by the Statista Digital Market Outlook (representative of 98% of worldwide GDP) 
Source: Digital commerce 360, August 2020, Statista Digital Market Outlook as of August 202025

2019 GMV1 of global online marketplaces in billion US$
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Europe/ UK

Asia Pacific

Africa

South America

United States

Most popular online marketplaces by region1

Trends in eCommerce

There is a great variety of marketplaces with regional 
differences of applicability

1: By estimated websites visits. Based on SimilarWeb data for February 2020; app-only marketplaces (e.g. WeShop, Pinduoduo) not included; Key player overview does not 
represent the entire market landscape
Source: webretailer, August 2020

<<

<<

26

Online 
marketplaces



Devices used for online shopping in 2020

Trends in eCommerce

The U.S. and the UK have the highest mobile shopping 
rates – voice shopping is still at a low level

“Which of the following devices have you used for online shopping in the past 12 months?”; Multi pick; Base: n= 4,191 U.S. respondents, n= 2,092 respondents in the UK, n= 
2,079 respondents in Germany
Source: Statista Global Consumer Survey, as at April 202027
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KEY INSIGHTS
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Key take aways
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▪ The COVID-19 virus will give eCommerce an additional push. Instead of growing 15% in 2020, it will grow by 25% in 2020. 

▪ All eCommerce categories profit from this shift – especially Food & Personal Care, they will grow by 40% in 2020.

▪ In the long run, the eCommerce market will grow from 2019 to 2024 by 11% p.a. resulting in a size of almost US$3,300 billion in 
2024. 

▪ More than 50% of these revenues will be realized on online marketplaces, such as taobao.com.

▪ The eCommerce market has in general low barriers to entry. Hence every year new shops enter the local markets.

▪ Nevertheless, we see a growing market concentration due to online marketplaces and the agility of the giant eCommerce 
players such as Alibaba or Amazon. 



Time to get your questions answered
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▪ Please use the chat –window to ask your questions

▪ If times runs out, please send them to webinars@statista.com

▪ You will receive an email with all answers next week

mailto:webinars@statista.com


E-MAIL

Friedrich Schwandt
CEO and Founder

CONTACT US

Alexandra Wulf
Marketing Communications

webinars@statista.com

Thank you for joining our webinar today!

• Our next webinar, on September 17, will 
be about climate change –objectives and 
innovations, with our CCO Michael Adam.

• You will receive the Q&As next week.

• Please see our website for more 
information about Statista.

https://www.statista.com/


The answers to these and many more questions can be found in the Statista
Digital Market Outlook. It provides forecasts, detailed market insights, and key
indicators for the digital economy.

What is the size of the eCommerce fashion market in Spain?
How much is spent on social media advertising in India?

The Digital Market Outlook presents up-to-date figures on markets in the
digital economy. The comparable key figures are based on extensive analyses
of relevant indicators from the areas of society, economy, and technology.

Direct access & downloads, fully integrated into the Statista database

Market insights, forecasts, and key performance indicators

Outlook reports with segment-specific topics (top companies, 
trends, deep dives)

Seven digital verticals: eCommerce, Smart Home, Digital Media, 
eServices, FinTech, Digital Advertising, eHealth

80+
markets

8
years (2017–

2024)

30,000+
interactive statistics

About the Statista Digital Market Outlook

Find out more at www.statista.com/outlook/digital-markets

150+
locations

https://www.statista.com/page/ehealth_outlook
https://www.statista.com/outlook/243/ecommerce
https://www.statista.com/outlook/216/digital-advertising
https://www.statista.com/outlook/200/digital-media
https://www.statista.com/outlook/279/smart-home
https://www.statista.com/outlook/295/fintech
https://www.statista.com/outlook/261/eservices
http://www.statista.com/outlook/digital-markets
http://www.statista.com/outlook/digital-markets


The toolbox for all eCommerce-relevant questions

About ecommerceDB

Find out more at ecommercedb.com

ecommerceDB.com offers direct access to URL-related revenue 
information together with forecasts, customizable top, country, 
region, and category rankings, KPI analyses, and extensive 
eCommerce-relevant contact information for over 20,000 online 
stores.

In-depth analysis for over 20,000 online store 
URLs

Adjustable top, category, country & region 
rankings

Download shop profiles for seamless processing

Direct contact to our eCommerce analysts TEL

E-MAIL

+49 40 688 93 12 51

Sina.Pohlmann@statista.com

Contact us

http://www.statista.com/outlook/digital-markets
https://ecommercedb.com/
mailto:sukhdip.mann@statista.com

