
Pokémon GO Fest
Economic Impact Study – Dortmund

1

9 September 2019



The four-day festival in 
Dortmund from 4th – 7th 
of July 2019 attracted 
86,100 visitors
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Management Summary

Visitor profile was very 
diverse with almost 
50% international 
visitors from 90 
different countries

Total economic impact for city of Dortmund was 38 €m 
(43 $m) including
▪ 19 €m (21 $m) direct expenditures of visitors for 

accommodation, food and beverages etc. and operations 
cost of Niantic 

▪ 8 €m (9 $m) indirect expenditures (impact on suppliers for 
businesses having direct impact from event)

▪ 11 €m (12 $m) induced expenses (increased household 
spending induced by employees working for businesses 
having direct impact from event)

▪ In addition, 11 €m (12 $m) of taxes where raised and 
positive job impact sums up to >250 jobs created

Total economic impact in Rhine-Ruhr metropolitan 
region was 49 €m (56 $m) due to proximity of several other 
large cities and limited hotel capacity in Dortmund

Broad international and 
national media coverage 
of the event had native 
advertising equivalent 
of 4 €m (5 $m)

Dortmund also 
benefited as tourism 
destination as 40% of 
visitors stated that 
they will likely return 
to Dortmund in 
the next 12 months
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Originally incubated within Google, Niantic, Inc., spun out in 
2015, with investments from Google, The Pokémon Company, 
and Nintendo. 

The company’s immersive real-world mobile games Pokémon 
GO, Ingress Prime and Harry Potter: Wizards Unite are 
available on the App Store and Google Play. Harry Potter: 
Wizards Unite is Niantic, Inc.’s third game and has been 
co-developed with Warner Bros. Interactive Entertainment.

About Niantic

Niantic builds mobile real-world experiences that foster fun, 
exploration, discovery and social interaction
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Pokémon GO is a free, location based, augmented reality 
game, that utilizes a player’s mobile device and its GPS to 
locate and capture virtual creatures (Pokémon) in the real 
world. 

Aside from the addictive fun of Pokémon GO, the game 
encourages players to: 

▪ Explore not only the virtual Pokémon world, but their own 
physical world around them. 

▪ Engage in physical activity to track nearby Pokémon, 
participate in nearby raid battles, and complete special 
missions. 

▪ Learn about nearby landmarks and historical attractions 
through Pokéstops, trainer gyms, and special research. 

▪ Bond with other players via the game’s social features. 

Event background – Pokémon GO

Pokémon GO is the largest mobile game in the world and 
encourages players to explore, engage, learn and bond
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>1 billion 
downloads

>23 billion km 
walked by players

availability in over 
150 countries

developed by 
Niantic in 2016
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Event background – Pokémon GO Fest

Live events are a natural fit for Pokémon GO and give fans 
the ability to engage with the game in a unique way

The mix of smartphone gaming 
and real-world interaction has 
created a passionate and 
devoted fan base, who enjoy 
playing the game virtually as well 
as interacting with fellow gamers.

Building off the game’s unique 
and community-centric culture, 
Niantic launched Pokémon GO 
Fest, a multiday event geared 
towards fostering community 
in 2017.

Trainers from around the 
world are brought together 
and can explore a new city 
while participating in both 
in-App and in-person 
experiences collectively.



Pokémon GO Fest Dortmund Facts
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86,100 trainers attended the four-day festival in 
Dortmund from 4th – 7th of July 2019

trainers attended the four-day festival in the 
Westfalenpark, a recreational area close to the city center

~86,100

~400,000 km walked by 
trainers

~200,000 Pokémon 
trainers played in the region of 
Dortmund during the event
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The event attracted 
almost 50% foreign 
visitors and majority of 
German visitors came 
from other regions

~2,000

~16,000

~27,000

~41,000

8 Note: Extrapolation based on survey with 9,528 participants

Origin of visitors

2%

18%

32%

48%



Visitors came from 
90 different countries 
from all over the world 
to attend the event

38% of visitors came from 
European countries outside of 
Germany with most visitors 
from Netherlands, UK, Belgium 
and France

10% of visitors travelled to 
the event from overseas 
with most visitors from 
United States and Japan

Dortmund

9 Note: Extrapolation based on survey with 9,528 participants



Split of visitors by age

The event attracted people from 
all age groups with most visitors 
being 22-35 years old

10 Note: Extrapolation based on survey with 9,528 participants



Source of information participants heard about event

Niantic brought its own guests to 
the event by activating the 
passionate fan base

11 Note: Extrapolation based on survey with 9,528 participants



The average visitor 
spent 294 € (332 $) 
around the event
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Notes: Extrapolation based on survey with 9,528 participants; 
Total direct expenditures irrespectively of where the money 
was spent, Exchange rate USD / EUR = 1.12839 (based on 
oanda.com for 07/05/19)

Spend of average visitor by category

16 €
(18 $)

37 €
(42 $)

31 €
(35 $)

129 €
(145 $)

69 €
(78 $)

12 €
(14 $)

MUSEUM



▪ International visitors had highest spending across all categories, 
especially on hotels, shopping and eating out, due to longer stay and 
getaway character of event visit

▪ German visitors that travelled to the event spent most of their budget on 
hotels and transportation

▪ Regional visitors had lowest spending due to neglectable accommodation 
cost, but still spend significant money on transportation and eating out

Average spending pattern by origin of visitor

International guests 
had highest average 
spend and accounted 
for 2/3 of spending by 
visitors around the 
event

2.2 1.7 0Average number of 
nights stayed for event

Total spending for 
accommodation, 

transportation, eating out 
etc. by visitor

16 €m
(18 $m)

8 €m
(9 $m)

1 €m
(1 $m)Total spending
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408 €

229 €

56 €

Notes: Extrapolation based on survey with 9,528 participants; 
Total direct expenditures irrespectively of where the money 
was spent, Exchange rate USD / EUR = 1.12839 (based on 
oanda.com for 07/05/19)



▪ Younger visitors have been more cost sensitive especially on 
accommodation

▪ Older visitors had highest spending across all categories especially 
accommodation and transportation

Spending pattern by age of visitors

Average spending of 
visitors increased with 
age of visitors

Total spending for 
accommodation, 

transportation, eating out 
etc. by visitor

8% 51% 15%Share of visitors

2 €m
(2 $m)

11 €m
(13 $m)

4 €m
(5 $m)Total spending

21%

6 €m
(7 $m)

5%

2 €m
(2 $m)
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251 € 266 €
328 € 340 €

396 €

Notes: Extrapolation based on survey with 9,528 participants; 
Total direct expenditures irrespectively of where the money 
was spent, Exchange rate USD / EUR = 1.12839 (based on 
oanda.com for 07/05/19)



Economic impact methodology

Total local economic impact was modelled by Statista incl. 
direct, indirect and induced expenditures

Total expenditures of attendees ▪ Extrapolation based on survey with 9,528 participants

+ Operations cost ▪ Operations cost of Niantic for event

= Total direct expenditures ▪ Direct result of Pokémon GOFest

% Share of direct expenditures in city of Dortmund
▪ Deduction of expenditures in neighboring cities, e.g. due to limited hotel capacity in 

Dortmund
▪ Modelled by Statista based on local hotel capacity and additional factors

= Direct expenditures in Dortmund ▪ Direct impact to local economy

+ Indirect expenditures in Dortmund
▪ Impact on suppliers for businesses having direct impact from event, e.g. commercial 

laundry service for hotel
▪ Modelled by Statista based on national accounts data and additional sources

+ Induced expenditures in Dortmund
▪ Increased household spending induced by employees working for businesses having 

direct impact from event, e.g. taxi driver spending additional income
▪ Modelled by Statista based on national accounts data and additional sources

= Total expenditures in Dortmund ▪ Total local economic impact
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Total expenditures in Dortmund

Direct expenditures were 19 €m (21 $m) in city of 
Dortmund – total impact including indirect and induced 
expenditures sums up to 38 €m (43 $m)
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Expenditures  Direct Indirect Induced Total

Accommodation 4.2 €m (4.7 $m ) 1.4 €m (1.6 $m ) 2.4 €m (2.7 $m ) 8.0 €m (9.0 $m )

Food and beverages 4.1 €m (4.6 $m ) 2.1 €m (2.4 $m ) 2.6 €m (3.0 $m ) 8.8 €m (9.9 $m )

Transportation 3.6 €m (4.0 $m ) 1.6 €m (1.8 $m ) 1.7 €m (2.0 $m ) 6.9 €m (7.8 $m )

Shopping and other 3.5 €m (4.0 $m ) 1.5 €m (1.7 $m ) 2.3 €m (2.6 $m ) 7.4 €m (8.3 $m )

Operations cost 3.5 €m (3.9 $m ) 1.5 €m (1.6 $m ) 2.0 €m (2.2 $m ) 6.9 €m (7.8 $m )

Total 18.9 €m (21.3 $m ) 8.0 €m (9.1 $m ) 11.0 €m (12.5 $m ) 38.0 €m (42.8 $m )

Notes: Exchange rate USD / EUR = 1.12839 (based on oanda.com for 07/05/19)



Illustrative case studies for individual local 
business owners

Individual local 
business owners 
significantly benefited 
from the event

~8,600€
(~9,700$)
Incremental revenue for 
an average local hotel

Key drivers:
Increased prices
Increased capacity utilization

~6,300€
(~7,100$)
Incremental revenue 
for an average local 
restaurant

Key driver:
Increased footfall
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Total expenditures in region
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Neighboring cities also benefited from expenditures 
of ~11 €m (~13 $m) in addition to Dortmund, as city is 
located in densely populated Rhine-Ruhr region

Due to proximity of several large cities in Rhine-Ruhr metropolitan 
region and limited hotel capacity in Dortmund significant share of 
expenditures was also spend in neighboring cities

Expenditures Direct Indirect Induced Total

Dortmund 18.9 €m (21.3 $m) 8.0 €m (9.1 $m) 11.0 €m (12.5 $m) 38.0 €m (42.8 $m)

Rhine-Ruhr 
metropolitan region 24.6 €m (27.7 $m) 10.1 €m (11.4 $m) 14.5 €m (16.3 $m) 49.2 €m (55.5 $m)

Rhine-Ruhr 
metropolitan region

Dortmund

Essen
Dusseldorf

Cologne

18 Notes: Exchange rate USD / EUR = 1.12839 (based on oanda.com for 07/05/19)



The estimated incremental tax receipt increases add up to 
11 €m (12 $m) due to expenditures made during the event

Expenditures  Direct Indirect Induced Total

Accommodation 1.2 €m
(1.4 $m )

0.4 €m
(0.5 $m )

1.2 €m
(1.3 $m )

2.8 €m
(3.2 $m )

Food and 
beverages

1.1 €m
(1.2 $m )

0.6 €m
(0.6 $m )

0.7 €m
(0.8 $m )

2.3 €m
(2.6 $m )

Transportation 1.5 €m
(1.7 $m )

0.3 €m
(0.4 $m )

0.5 €m
(0.6 $m )

2.4 €m
(2.7 $m )

Shopping and 
other

0.8 €m
(0.9 $m )

0.4 €m
(0.4 $m )

0.6 €m
(0.7 $m )

1.8 €m
(2.0 $m )

Operations cost 0.7 €m
(0.8 $m )

0.3 €m
(0.3 $m )

0.4 €m
(0.4 $m )

1.4 €m
(1.6 $m )

Total 5.4 €m
(6.1 $m )

1.9 €m
(2.2 $m )

3.4 €m
(3.8 $m )

10.7 €m 
(12.0 $m )

Estimated incremental tax receipt increases by category According to German tax legislation, 
taxes get raised on three different 

levels: city, federal state and national
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Job contributionThe event also 
contributed 250 jobs 
driven by increased 
economic activity

31

2332
Hotel

19
Transportation

Retail

Gastronomy
19

Other sectors

53
Suppliers for hotel, 

transportation, retail & 
gastronomy sectors

73
Additional job impact due 
to increased consumption

2020
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The event got broad and 
large positive national and 
international media coverage 
in both general and special 
interest media
Media coverage and sentiment analysis
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Media Sentiment in German Media



Media coverage of the event 
had a native advertising 
equivalent of 4 €m (5 $m)
Media impact analysis

Note: Based on Statista analysis for contact probability and Cost per 
Thousand (CPT); CPT of 95 € for media with >1 million monthly active 
users (MAU) and CPT of 45 € for media with <1 million MAU; Relatively 
high CPT taken as media coverage comparable to native advertising

~1,200 articles
International: ~600
Germany: ~600Clippings

~4.3 €m (4.9 $m)
International: 2.2 €m (2.5 $m)
Germany: 2.1 €m (2.4 $m) Ad 

equivalent

>450 million
monthly unique users on 
media covering the event
International: ~350 million
Germany: ~100 millionReach
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Exemplary social media coverage and engagement
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Reach and engagement on 
social media was also high

~13,000 
times applause 
on Twitter posts

~1,900
retweets on 
Twitter

~850,000
Facebook 
impressions

~98,000
engagements on 
Facebook posts
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Coverage by YouTube influencers
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YouTube influencers 
with significant reach also 
covered the event

24
Note: Based on Cost per Thousand (CPT) of 100 € (112 $); Exchange rate 
USD / EUR = 1.12839 (based on oanda.com for 07/05/19)

0.3 €m (0.4 $m)

Ad equivalent

>3 million views
of ~50 YouTube videos uploaded by 
23 influencers covering the event

Reach



Positive marketing / tourism effect for host city
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As vast majority of visitors responded positively to the host 
location and as more than 40% of visitors will likely return 
soon, Dortmund also benefited as tourism destination

25
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▪ Location has been named as the most important 
factor when deciding to attend a future event

▪ With 89% of the respondents evaluating the location 
as important or even very important, it is even more 
relevant than other key drivers such as time of event 
(75%) or cost of event (73%)

Importance of location for attendance of future events
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Visitors rated location as most important factor when 
deciding to attend a future event, emphasizing potential for 
future host cities

26
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Statista is a leading provider of market and consumer data, 
employing more than 600 staff and maintaining offices in 
Hamburg, New York, London, Paris, Singapore and Tokyo.

The Statista.de and Statista.com platforms combine more 
than 1 million statistics on over 80,000 topics from more 
than 22,500 sources. Statista also provides forecasts for 500 
industry sectors and 50 countries.

The Research & Analysis unit supports clients in individual 
projects as a multi-purpose provider of quantitative and 
qualitative market research as well as tailored research and 
analysis services. 

The Content & Information Design unit supports the 
processing of information into bespoke information charts, 
videos, presentations and publications in the corporate 
design of our customers. 

About Statista

Statista is a leading provider of market and consumer data  
as well as a provider of tailored market research services

STATISTA.COM
STATISTA RESEARCH

& ANALYSIS

STATISTA CONTENT & DESIGN
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Any Questions?
Reach out to us

Peter Kautz
VP Research & Analysis

Johannes-Brahms-Platz 1
20355 Hamburg

TEL        +49 40 28 48 41-795

E-mail   Peter.kautz@statista.com

mailto:Peter.kautz@statista.com


Copyright:

The publisher reserves all rights, in particular the right to reproduction, distribution and translation.  Reproduction, lending or any form of distribution is 
only permitted with the explicit prior consent by the publisher. 

Disclaimer:

This study is based on a survey among 9,528 participants of the Pokémon GO Fest Dortmund and additional sources. The economic impact analysis 
presented were researched and prepared by Niantic and Statista with great care. For the presented survey data and estimations Niantic and Statista 
cannot assume warranty of any kind. Surveys contain information not naturally representing a reliable basis for decisions in individual cases and may 
require further interpretation. Therefore, Niantic and Statista are not liable for any damage or disadvantage arising from the use of statistics and data 
provided in this report.
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